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RESOLUTION 2012-715
A RESOLUTION REAPPOINTING F. SCOTT SHINE AS A MEMBER OF THE JACKSONVILLE WATERWAYS COMMISSION, AS A GENERAL PUBLIC REPRESENTATIVE, PURSUANT TO CHAPTER 95, ORDINANCE CODE, FOR A SECOND TERM EXPIRING DECEMBER 31, 2015; PROVIDING AN EFFECTIVE DATE.


BE IT RESOLVED by the Council of the City of Jacksonville:


Section 1.

Reappointment.  The Council hereby reappoints F. Scott Shine, a Duval County resident, to the Jacksonville Waterways Commission, as a general public representative, in accordance with Chapter 95, Ordinance Code, for a second three-year term, ending December 31, 2015.


Section 2.  Effective Date.  This Resolution shall become effective upon signature of the Mayor or upon becoming effective without the Mayor’s signature.

Form Approved:

    /s/ Margaret M. Sidman 
Office of General Counsel

Legislation Prepared By: Rachel Welsh
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SCOTT SHINE

4390 Richmond Park Dr. Jacksonville, Florida 32224 (904) 343-8325 scottshine@comcast.net

Scott Shine is an experienced professional with 29 years of business and management experience in marketing,
advertising, public relations, research, and legislative affairs. Shine was named one of Jacksonville’s most influential
people by Jacksonville Magazine. He was named “A Person to Watch” by Florida Trend Magazine. Shine’s work has
been covered by multiple news outlets, including the Florida Times Union, Philadelphia Inquirer, CNN and the New

York Times.

EXPERIENCE

BUSINESS OWNER/MANAGER
Jacksonville, FL.. 2004 — present
Shine Agency, Inc.

Providing consulting services in the areas of marketing, communications, public policy and
political campaign management. Recent political campaigns: Campaign manager, Richard
Clark for Jacksonville City Council; Traffic management, Michael Corrigan for Tax Collector;
Targeting Strategies, Fred “Fel” Lee for Duval County School Board; Communications, Jon
McGowan for Jacksonville Beach City Council; Communications and Strategy, Jay McGovern
for US Congress.

Provide clients with strategic plans, database marketing, micro targeting, media placement, copy
and design elements of communications.

Periodic political commentator on local television/radio news programs.

FOUNDER, DIRECTOR - NON-PROFIT

Founded, managed and operated three non-profit organizations, Florida Open Beaches
Foundation Inc, West Beaches Community Coalition Inc, Surfrider Foundation — Florida
First Coast Chapter

Jacksonville, FL. 2002 — Present

Responsible for initial establishment and compliance for organizations including obtaining
501¢(3) and 501c(4) IRS designation (Open Beaches Foundation, and West Beaches Coalition).
Drafted pro-citizen legislation sponsored in the 2005 Florida Legislature - passed into law 2007.
Developed communications and education materials to support organization objectives.

For non-profit work, received “Laurels” award from WIXT television, voted “Jacksonville’s best
volunteer organization 2003” by the readers of Folio Magazine (Surfrider Foundation), best
community activist 2007.

VICE PRESIDENT - MARKETING, E-COMMERCE
Bank of America
Jacksonville, FL.. 1997 — 2002

Responsible for all online promotions, advertising, management of staff, agency/vendor
relationships, budget of $3.5 million.

Management of partner relationships including AOL, Microsoft and Yahoo.

After assuming management of department, increased advertising productivity 345%. Produced
first positive Internet advertising ROI in organization’s history.

DIRECTOR OF PLANNING & MARKETING
The Nemours Foundation/Children’s Clinics - 501¢(3)
Jacksonville, FL. 1992 — 1997

Managed and directed market research, market planning, advertising and promotions.
Developed concepts, media plan and advertising copy used in promotional campaigns and
advertising for the clinic and its individual specialties.

Conducted demand analysis and feasibility studies for new ventures.
EXPERIENCE
CONTINUED

EDUCATION

AFFILIATIONS

MARKETING RESEARCH CONSULTANT
Market Horizons Inc. — a planning and market research firm

Jacksonville, FL. 1991 — 1992

Provided a comprehensive range of strategic planning and marketing research services to clients
including Blue Cross & Blue Shield of Florida, AT&T Universal Card, Baptist Medical Center,
American Transtech, Ryland Homes, Barnett Banks, Inc., WICT-TV7 and others.

MANAGER, MARKETING RESEARCH
Barnett Banks, Inc.
Jacksonville, FL. 1988 — 1991

Managed and directed the primary market research function at Barnett Banks, Inc.

MARKET RESEARCH ANALYST
Blue Cross & Blue Shield
Atlanta, GA./Jacksonville, FL. 1985 - 1988

Managed and reported findings from primary and secondary research projects.

BACHELOR OF SCIENCE IN BUSINESS
Virginia Commonwealth University, Richmond, VA. May 1982
Bachelor of Science: Business Administration

City of Jacksonville Waterways Commission 2010 — present
Commissioner - Chairman Artificial Reef Subcommittee, member FIND subcommittee

City of Jacksonville Downtown Development Review Board 2011 - present
Ex Officio Member

Florida Fish and Wildlife Conservation Commission 2009 — present
Certified HS Instructor - Range Safety Officer- NBEF Instructor

Florida Open Beaches Foundation, Inc. 2004 - present
Founder and current board member

City of Jacksonville Ethics Commission 2009 — 2010
Commissicner - member Legislative Affairs subcommittee, By-laws subcommittee

City of Jacksonville Huguenot Park Advisory Beard 2006 - 2010
Appointed citizen representative

City of Jacksonville Southeast Vision Plan Committee 2006 — 2008
Appointed citizen representative

Jacksonville Community Council 2003 — 2008
Member JCCI Forward, Ecotourism Forum, Forward Thinking Forum, Membership Committee

Windsor Park Property Owners Association 2004 — 2005
President, Board of Directors

Youth Crisis Center of Northeast Florida 1995 — 2000
Member, Board of Directors, Public Relations Committee

American Marketing Association (AMA) 1981 — 1997
Richmond, VA., Atlanta, GA. and Northeast FL. Chapters
AMA Positions Held: President, Vice President, and Board Member





